ROLE PROFILE		[image: ]
	Role title:
	Global Marketing Executive
	Responsible to:
	Global Marketing Lead

	Division:
	Commercial – UK and Ireland
	Department:
	Brand and Marketing

	Direct Reports and Level:
	No direct reports


	Scope:
	Execute Marketing strategy across UK, Ireland and international segments and markets

	
	
	Scale:
	0 People
Up to £300k Budget

	
	
	Regulated Function(s) Held:
	No

	Evaluation Level
	Core 1
	Role Family
	Member Sales, Service & Advisory



	Overall Role Purpose

	
This role supports the delivery of global marketing initiatives across the full product portfolio, operating in a flexible matrix structure to provide specialist expertise where needed—by product, market, or segment. 

The Global Marketing Executive contributes to the planning, execution, and optimisation of integrated campaigns, ensuring the highest levels of quality, alignment, and impact. 

This role plays an essential part in driving consistent global execution, supporting member acquisition and retention, and ensuring all marketing activity is rooted in insight, operational discipline, and strong collaboration with cross-functional team



	Accountabilities (RACI)
	Measures of Success/KPI’s

	Operational  
· Support the execution of global integrated marketing campaigns across digital, traditional, and experiential channels, ensuring high-quality delivery.
· Work across multiple segments and markets as needed, providing marketing support and expertise to Segment Managers and Global Marketing Lead Contribute to the development and delivery segment Marketing strategies to achieve plan, cost and quality targets Translate and distil marketing strategy into annual multi-channel marketing plans to achieve agreed segment objectives 
· Manage day-to-day campaign operations including timelines, creative approvals, content coordination, deployment, and reporting.
· Support localisation of global assets for specific markets, ensuring cultural relevance, compliance, and brand consistency
· Work closely with Business Development and Propositions to develop powerful creative marketing propositions that appeal and are relevant to prospects and members 
· Assist in consolidating best practices and learnings across markets to ensure continuous improvement
	· Income vs plan
· Volume vs plan
· ROMI

	Financial
· Support budget tracking and cost management for allocated campaigns, markets and segments.
· Ensure purchase orders, invoices, and financial documentation are processed accurately and on time.
· Monitor campaign performance against key financial metrics including CPA, income, volume and ROMI.
· Highlight opportunities for cost efficiencies and recommend reinvestment opportunities.
· Contribute to accurate forecasting by providing up-to-date spend information and performance insights
· Build and/or validate commercial and analytical value forecasts into the quarterly planning process and campaign process for continual improvement and refinement
· Work closely with Digital Marketing and Direct Sales and Service to monitor marketing performance data and present actionable insight that drives effective ROI on campaigns

	· Operational budget Vs Plan
· Member numbers Vs plan
· Income Vs plan
· Cost of sales Vs plan
· ROMI

	Member
· Use insight, data, and segmentation to ensure campaigns are tailored to member needs and market nuances.
· Support development of compelling messaging and creative assets that reflect member value and drive engagement.
· Monitor member feedback, performance metrics, and journey insights to recommend campaign improvements.
· Ensure all campaign activity supports a member-first approach and enhances the overall experience
· Support a culture of continuous improvement to drive operational efficiency and great member experiences and outcomes.
	· Net promoter score
· Member feedback
· Member Experience Scores


	People
· Work collaboratively across teams, supporting Global Marketing Managers, product owners, and in-market colleagues.
· Build effective relationships with markets, acting as a trusted point of contact for campaign coordination and support.
· Contribute positively to the culture of the global marketing team by demonstrating adaptability, ownership, and proactive problem-solving.
· Share expertise—whether regional, cultural, or product-specific—to strengthen team capability.
Participate in professional development and skills growth as part of the department’s talent pipeline
	· Delivery of Personal Development Plan to plan
· One to one / performance review meetings Vs Plan


	Risk
· Ensure all marketing activities adhere to regulatory, legal, and brand governance requirements
· Escalate issues or emerging risks to Global Marketing Lead
· Follow internal processes and controls for compliance, approvals, and data handling as outlined in the Marketing Policy
· Promote risk awareness and good governance in day-to-day work
	· Risk & Control Self- Assessments
· Audit Actions



	Responsibilities (RACI)

	· Deliver high-quality execution of global marketing campaigns that support member acquisition, retention, and income growth.
· Provide flexible, responsive support across segments and markets based on organisational priorities.
· 
· Collaborate closely with Segment Managers and Global Marketing Leads to coordinate, optimise, and report on campaign activity



	Key Governance Responsibilities

	· Attendee at relevant Business Readiness meetings for MPS’s strategic initiatives



	Leadership Framework Competencies
	Level

	Fresh Thinking
	Leading Self

	Building Capability in Self and Others
	Leading Self and Others

	Influencing Others
	Leading Self 

	Collaborating for Results
	Leading Self and Others

	Leading Self and Others
	Leading Self

	Commercial and Risk Thinking 
	Leading Self and Others

	
	Knowledge and qualifications
	Skills
	Experience

	Essential
	· Sound knowledge of marketing and marketing communications planning
· Sound knowledge of campaign delivery and development processes
· Knowledge of marketing strategy development
· Proven marketing experience

	· Ability to translate strategy into actionable marketing and campaign plans
· Familiar with developing annual marketing plans to drive acquisition, engagement and retention
· Able to execute campaigns at a strategic level as well as day-to-day implementation
· Ability to track results and effectiveness and develop solutions to overcome challenges and underperformance
· Ability to judge copy and creative objectively
· Ability to report analyse and provide appropriate commentary on campaign performance metrics

	· Consumer / B2B (if applicable) marketing experience
· Proven experience in delivering effective marketing plans with a strong understanding of marketing techniques and tools across all mediums
· Experience of implementing multi-channel, multi-country campaigns 
· Experience of marketing campaign effectiveness measures 
· Experience of using insight to drive action in marketing plan development
· Experience / understanding of digital campaigns and social media
· Experience writing campaign briefs and plans

	Desirable
	· CIM diploma or equivalent

	· Previous experience in financial service or related organisations

	· Experience of working in a regulated financial services environment
· Experience in content marketing
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