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	Role Title:
	Pricing and Data Science Analyst 
	Responsible to:
	Pricing and Data Science Manager 

	Division:
	Underwriting and Pricing 
	Department:
	Underwriting and Pricing (UK & Ire)

	Direct reports:
	N/A
	Scope:
	UK & Ireland 

	
	
	Scale:
	N/A

	
	
	Regulated Function:
	No




	Evaluation Level:
	Implement 2  
	Role Family:
	Member Risk and Exposure 



	Role Purpose

	
The Pricing and Data Science Analyst is an analytical role responsible for delivering data-driven pricing, modelling, and system development across the UK & Ireland portfolio. The role combines pricing analysis, data science modelling, and pricing system development to support sustainable growth, robust underwriting, effective risk management, and excellent member outcomes.

The role supports the end-to-end pricing lifecycle: from data extraction and modelling, through technical and retail pricing decisions, to the implementation and monitoring of pricing coefficients within core pricing systems. The postholder will work closely with Pricing, Data Science, Underwriting, Digital, and Data teams, and will take ownership of their own professional development across pricing, analytics, and data science disciplines.




	Accountabilities (RACI) 
	Measures of Success/KPI’s


	Operational
· Accountable for the delivery of the Pricing & Data Science strategy, ensuring alignment with corporate objectives and long-term financial sustainability.
· Provide analytical insight and technical expertise to inform pricing, underwriting, product development, and member strategy.
· Accountable for portfolio monitoring to identify performance trends, pricing adequacy, and opportunities for optimisation.
· Accountable for the development, maintenance, and continuous improvement of pricing models, data science solutions, and pricing systems (including pricing emulators).
· Accountable for the timely and accurate delivery of monthly renewal monitoring outputs, providing clear insight into performance versus plan across key KPIs including income, price increase per member, retention, and business mix.
· Accountable for the development, integrity, and ongoing effectiveness of pricing insight and adjustment tools used by operational teams and underwriters.
· Accountable for providing robust, data-led pricing insight that supports delegated authority decisions and underwriting pricing adjustments, in line with agreed frameworks and risk appetite.
· Accountable for maintaining strong working relationships with Underwriting, Commercial, and Finance teams to ensure pricing decisions are well-informed, consistent, and aligned to business objectives.
· Contribute to delivery of transformational pricing and analytics initiatives aligned to enterprise programmes (e.g. Project 2, TMO).
· Support development and implementation of future-state pricing frameworks and systems.
· Support embedding of predictive analytics and automation into pricing processes.
· Develop and maintain predictive pricing models (e.g. GLM and advanced analytics) under guidance from senior team members.

	· Delivery of strategic priorities and divisional plan vs plan
· Timely and accurate delivery of pricing and analytical projects
· Stakeholder feedback and governance sign-off


	Financial 
· Develop, maintain, and apply robust technical pricing and data science models informed by market and competitive insight.
· Lead or support subscription setting and pricing changes to ensure income targets, combined operating ratios, and pricing strength are achieved.
· Ensure pricing coefficients and models are correctly implemented, tested, and monitored within pricing systems.
· Accountable for the accuracy, integrity, and appropriate use of data underpinning pricing analysis and modelling outputs.
· Accountable for the ongoing performance, robustness, and suitability of pricing and analytical models within agreed methodologies and standards.
· Accountable for ensuring pricing tools and emulators correctly reflect approved pricing assumptions and coefficients.
· Accountable for monitoring pricing and model performance and escalating issues or risks in a timely manner.
· Accountable for contributing pricing analysis and recommendations that support achievement of financial plan targets, renewal strategies, and member retention objectives.

	· Member numbers and income vs plan
· Loss ratios and combined operating ratios
· Pricing strength and profitability metrics


	Member
· Ensure pricing decisions and models support fair, accurate, and sustainable pricing for members.
· Understand and communicate the impact of pricing and modelling decisions on member experience and retention.
· Support continuous improvement initiatives to enhance member outcomes and operational efficiency.

	· Net Promoter Score
· Member satisfaction measures


	People
· Take accountability for own learning and development across pricing, analytics, and data science.
· Share knowledge and capability across the wider Pricing & Data Science team to reduce key-person risk.
· Act as a champion for data-driven decision-making across Commercial Services.

	· Delivery of personal development objectives
· Evidence of knowledge sharing and capability building
· Stakeholder and peer feedback


	Risk
· Ensure all pricing, modelling, and system changes comply with MPS Pricing Policy, methodology, governance frameworks, and regulatory requirements.
· Ensure analytics and pricing decisions reflect the risks inherent in clinical negligence and indemnity business, including long-tail exposures.
· Support audit, risk and control self-assessments, and governance forums as required.
· Accountable for adhering to model governance, documentation, version control, and data quality standards.
· Accountable for providing clear, accurate, and well-supported pricing insights and recommendations to stakeholders and governance forums. 
	· Audit and Risk and Control Self-Assessment (RCSA) outcomes
· Compliance with governance and change controls




	Responsibilities (RACI)

	· Support delivery of transformational initiatives in pricing strategy, analytics, and systems.
· Build, test, and maintain predictive pricing models using GLM and advanced analytics techniques.
· Produce pricing analysis and insights to support operational pricing strategy delivery.
· Extract, analyse, and interpret membership, claims, and financial data to inform pricing and modelling decisions.
· Extract, analyse, and interpret membership, claims, and financial data to support pricing analysis and modelling activities.
· Develop, maintain, and update statistical, actuarial, and analytical models using appropriate techniques and methodologies.
· Support technical and retail pricing activities, including subscription setting, pricing reviews, and responses to pricing-related queries.
· Build, enhance, and maintain pricing emulators and analytical tools to support the accurate application of pricing coefficients.
· Collaborate with Data Curation, Digital, and Change teams to support the productionisation of models and the safe delivery of system changes.
· Prepare analysis, insights, and recommendations for pricing and governance forums, including Pricing Committee where required.
· Monitor pricing and model outputs, identifying trends, risks, and opportunities for refinement.
· Produce and deliver monthly renewal monitoring reports in collaboration with Underwriting and Commercial teams, analysing variances to plan and clearly communicating key drivers and risks.
· Develop, enhance, and maintain pricing insight tools to support operational decision-making, including tools relating to Market Pool Discounts and other price adjustments.
· Work with underwriting peers to establish, monitor, and report on discount authorities, including actual usage versus planned assumptions, with findings reviewed through monthly segment governance forums.
· Design and implement pricing adjustment tools for high-value and high-risk member segments, providing analytical guardrails and insight to inform underwriting pricing decisions.
· Support underwriting leadership in the development and ongoing management of risk-based pricing adjustment frameworks and delegated authorities.
· Partner with Underwriting and Commercial teams through the financial planning and renewal strategy process, applying pricing elasticity models to inform segment-specific price changes and assess the impact on retention and income.
· Work with actuarial and other stakeholders on model validation, monitoring, and governance activities.
· Undertake other duties appropriate to the level of the role.




	Key Governance Responsibilities 

	· Pricing Committee attendee
· May attend Segment Performance meetings and other pricing or data governance forums as required




	Leadership Behaviours
	Level

	Fresh Thinking
	Leading Self
	Building Capability in Self and Others
	Leading Self
	Influencing Others
	Leading Others
	Collaborating for Results
	Leading Others
	Leading Self and Others
	Leading Self
	Commercial and Risk Thinking 
	Leading Others



	
	Knowledge and Qualifications
	Skills
	Experience

	Essential
	· Numerical degree or equivalent analytical experience
· Strong understanding of pricing, analytics, and data science principles
· Knowledge of predictive modelling and statistical techniques

	· Advanced Microsoft Excel (including modelling, pivots, VBA)
· Coding capability in Python, R, SAS, or SQL. and experience working with complex datasets
· An open‑minded individual with a strong interest in statistical regression and GLMs, which are critical to supporting our transformational programme.
· Strong analytical, problem-solving, and critical-thinking skills
· Ability to communicate complex technical concepts clearly to non-technical stakeholders
· Strong stakeholder management and collaboration skills
· High attention to detail, planning, and prioritisation skills

	· Experience delivering pricing, analytics, or data science work in a commercial or regulated environment
· Experience working with large, complex datasets
· Experience supporting pricing or modelling decisions through to implementation
· Demonstrated experience in GLM modelling and predictive analytics.
· Experience leading transformation or change initiatives.
· Experience in pricing strategy and commercial analytics.



	Desirable
	· MSc / PhD in Data Science, Analytics, Actuarial Science, or related discipline
· Actuarial or insurance qualifications (or progress towards)
· Knowledge of clinical negligence indemnity


	· Understanding of model governance, version control (e.g. Git), and change management

	· Experience with pricing software and visualisation tools (e.g. Power BI, Tableau)
· Experience deploying or maintaining production analytical models
· Experience with decision trees, GBMs, random forests, clustering, or similar techniques
· Experience working with pricing systems, emulators, or analytical tools
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